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Abstract 

In this interview Eftihia Arkoudis highlights the importance of integrating social media into 
community arts programs, using West Virginia University's Community Music Program (CMP) 
as an example. It discusses the online marketing strategy employed by the CMP, emphasizing the 
use of social media platforms to increase brand awareness and reach new audiences. The article 
also explores the significance of meaningful engagement and community development within the 
program, focusing on providing high-quality education, showcasing success stories, and fostering 
collaborations. It addresses the implications for educators, emphasizing the need to respect 
parental preferences and establish a balanced approach to social media usage. The article further 
emphasizes the importance of cultivating inclusive music education and collaborative approaches 
to expand the impact of arts initiatives. It provides practical solutions for navigating challenges in 
the arts, such as funding and student engagement. The article concludes by 1) highlighting the 
importance of fostering creative entrepreneurship in community arts programs and higher 
education, encouraging experimentation, mentorship, and interdisciplinary collaboration, and 
providing resources for business and financial management, and 2) offering entrepreneurship and 
leadership takeaways for Community Music Program Directors. Overall, the article serves as a 
valuable guide for educators looking to build and expand community arts programs, drawing 
inspiration from the experiences and success of the CMP. 

Keywords: community arts programs, social media integration, meaningful engagement, inclusive 
music education, collaborative approaches, and creative entrepreneurship 

Abstract (Español): 

Esta entrevista Eftihia Arkoudis destaca la importancia de integrar las redes sociales en los 
programas de arte comunitario, utilizando el Programa de Música Comunitaria (CMP) de la 
Universidad de Virginia Occidental como ejemplo. Se analiza la estrategia de marketing en línea 
empleada por el CMP, haciendo hincapié en el uso de las plataformas de redes sociales para 
aumentar el reconocimiento de la marca y llegar a nuevas audiencias. El artículo también explora 
la importancia del compromiso significativo y el desarrollo comunitario dentro del programa, 
centrándose en proporcionar educación de alta calidad, mostrar historias de éxito y fomentar 
colaboraciones. Se abordan las implicaciones para los educadores, enfatizando la necesidad de 
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respetar las preferencias de los padres y establecer un enfoque equilibrado en el uso de las redes 
sociales. El artículo también destaca la importancia de cultivar una educación musical inclusiva y 
enfoques colaborativos para ampliar el impacto de las iniciativas artísticas. Se ofrecen soluciones 
prácticas para superar desafíos en las artes, como la financiación y la participación de los 
estudiantes. El artículo concluye: 1) destacando la importancia de fomentar el espíritu empresarial 
creativo en los programas de arte comunitario y la educación superior, fomentando la 
experimentación, el mentorazgo y la colaboración interdisciplinaria, y proporcionando recursos 
para la gestión empresarial y financiera, y 2) ofreciendo lecciones de emprendimiento y liderazgo 
para los directores del Programa de Música Comunitaria. En general, el artículo sirve como una 
guía valiosa para los educadores que buscan construir y expandir programas de arte comunitario, 
inspirándose en las experiencias y el éxito del CMP. 

Palabras clave: programas de arte comunitario, integración de redes sociales, compromiso 
significativo, educación musical inclusiva, enfoques colaborativos y emprendimiento creativo 
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How Do You Integrate Social Media for Effective Outreach and Engagement? 

The integration of social media into West Virginia University's Community Music Program (CMP) 
follows a comprehensive online marketing strategy focused on exposure, engagement, and 
building a sense of community. Alongside traditional marketing channels, social media platforms 
are instrumental in expanding brand awareness and reaching new audiences. To enhance exposure, 
the CMP employs various strategies such as creating reels showcasing the program's talent, 
utilizing relevant hashtags, sharing high-quality visuals, and posting consistently during peak 
account activity times. Moreover, the program prioritizes meaningful engagement and community 
development by providing high-quality education and services, highlighting success stories, and 
fostering collaborations. For educators looking to leverage social media, it is crucial to respect 
parental preferences regarding internet exposure and establish a balanced approach to social media 
usage without burdening teachers with promotion responsibilities. 

• Creating reels showcasing students, instructors, and musicians in action. 

• Utilizing relevant hashtags to represent both the post and West Virginia University. 

• Sharing high-quality, up-close aesthetic pictures. 

• Consistently posting during peak account activity times. 

• Designing clean and engaging graphics to promote the brand. 

• Boosting posts related to upcoming classes, camps, and academies with intention. 

How Do You Foster Engagement and Sense of Community? 

While exposure is essential for visibility, meaningful engagement and fostering a sense of 
community are paramount for a community music program. To achieve this, the CMP focuses on 
the following approaches: 

• Providing high-quality education and services that inspire students and families to invest 
further in their music education. Positive experiences lead to valuable "word of mouth" 
marketing. 

• Showcasing success stories and progress of students and instructors, encouraging friends and 
family to share these achievements within their networks. 

• Cultivating collaborations with similar organizations and small businesses, fostering a sense 
of camaraderie and teamwork. 
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What are the Implications for Educators? 

Educators seeking to leverage social media for outreach and engagement should consider the 
following: 

• Respect Parental Preferences: When dealing with children, educators should respect parents' 
preferences regarding their child's internet exposure. Always seek consent before sharing any 
content featuring minors. 

• Balance Social Media Usage: Recognize that some teachers may prefer limited social media 
usage. Establish mechanisms that allow online promotion without pressuring educators to 
handle these responsibilities. 

What Are Your Thoughts About Cultivating Inclusive Music Education as a Community 
Arts Education Director? 

As a land-grant institution, West Virginia University (WVU) Community Music Program is 
dedicated to cultivating a diverse and inclusive environment that promotes education for all. The 
program embraces individuals of various ages, backgrounds, and skill levels, adhering to the motto, 
"It's never too late to learn, and it's always the right time to start!" 

The CMP prioritizes offering services and classes that resonate with the community's interests, 
traditions, and culture. Collaborating with faculty and staff from diverse cultural and geographical 
backgrounds, the program celebrates global perspectives and leverages their expertise to enhance 
teaching methods. Moreover, the CMP is committed to providing accessible music education at 
cost-effective and competitive rates for the area. It extends scholarships or waivers to families in 
need and, when possible, allocates instrument donations to encourage their involvement in the arts, 
particularly among youth. 

In addition to these endeavors, the program values building professional and mutually beneficial 
relationships within WVU and local businesses in Morgantown. Notably, the CMP recently 
partnered with the WVU Music Therapy department, led by Director Emily Lambert, to offer 
applied music lessons tailored to students with disabilities or specialized needs. This partnership 
not only provides access to tailored music education but also serves as an in-house practicum 
center for music therapy majors, simulating a real-life working experience. 

To ensure continual growth and evolution, the CMP actively engages in open dialogue with its 
patrons, affiliated members, and endorsers. This is achieved through quarterly surveys and 
meetings where public opinion plays a vital role in adopting new approaches and thinking outside 
the box. Such inclusive communication fosters a richer learning experience for all involved. 
Therefore, educators should strive to incorporate healthy and transparent communication with their 
students and potential families, mirroring the CMP's approach. 
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What Is Your Philosophy for Expanding Impact Through Collaborative Approaches in 
Arts Initiatives? 

A successful business, particularly in the arts field, thrives through proactive leadership, 
emphasizing consistency, sustainable growth, and reinvention. The key to achieving this lies in 
fostering inter- and multidisciplinary collaborations, uniting independent artistic freedom under a 
shared vision to contribute to the greater community through the arts. Recent effective approaches 
that have expanded the reach and impact of arts initiatives, are applicable in higher education 
settings, including creating an open dialogue environment to foster brainstorming and establish 
mutually beneficial partnerships, utilizing surveys, and organizing in-person meetings.  

Additionally, community outreach plays a vital role in engaging the community where they are, 
with CMP ensembles, teachers, and students performing at local venues and events. Collaborations 
with various local organizations, such as public schools, libraries, churches, markets, arts fairs, 
and fellow artists or professional ensembles, further enhance community integration. Inter-
departmental collaborations within the College of Creative Arts offer opportunities beneficial to 
both college students in their careers and community members in their education. For instance, a 
potential partnership between the CMP and the Art & Design department could transform an 
incoming violin donation into a student art competition. By affiliating the CMP with research 
initiatives at West Virginia University, valuable information regarding community engagement 
with the arts in the 21st century can be obtained, thereby supporting college students' education. 
Recruitment strategies, such as creating a recruitment map, engaging in door-to-door publicity, 
and advertising in local newspapers, magazines, radio, newsletters, and programs of small 
businesses, expand the audience pool and attract a larger audience. 

How Do You Navigate Challenges in the Arts Regarding Funding, Instructor Recruitment, 
and Student Engagement? 

One of the most common challenges in the arts field is the issue of funding. Securing financial 
resources to support program operations, supplies, venues, and adequate instructor compensation 
can be a daunting task. To overcome this challenge, both the program's leadership and the 
educators themselves can actively pursue grants and sponsorships, cultivate partnerships with local 
businesses and philanthropic organizations, collect donations for specific causes, and organize 
fundraising events. Additionally, implementing efficient financial management practices, 
including budgeting and cost optimization, can help maximize the utilization of available resources. 

Another challenge is attracting and retaining qualified instructors who are passionate about 
teaching and understand the significance of prompt, professional, and clear communication. It can 
be challenging to find instructors who possess the necessary expertise and are genuinely committed 
to nurturing artistic talents. Academic settings can easily address this challenge by creating a 
supportive and engaging work environment for instructors, offering professional development 
opportunities, and promoting a culture that values and celebrates teaching excellence. This way, 
instructors are proud to represent the institution and go above and beyond. Establishing mentorship 
programs and fostering a sense of community among instructors can also contribute to instructor 
satisfaction and retention. 
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Moreover, arts entrepreneurs often find difficulties in recruiting students. While this may be true 
in some cases where demand is low, with smart and well-targeted marketing strategies, recruitment 
can become easier. However, the real obstacles lie in retaining students and meaningfully engaging 
them in their educational experience. Particularly following the pandemic, students may drop out 
when the workload becomes too heavy or complex, affecting their mental health, due to a lack of 
support and competing interests, or when their instructors do not encourage them or believe in 
their vision. Educators can overcome this challenge by providing ongoing communication and 
support for students, offering mentorship and personalized guidance, and creating a sense of 
belonging within the program. Regular evaluation and feedback collection can also aid in 
identifying areas for improvement and tailoring the program to meet the evolving needs and 
interests of the student community, as reinvention is key to its success. 

Could You Provide a Mission Statement for Fostering Creative Entrepreneurship in 
Community Arts Programs in Higher Education? 

Mission: Fostering entrepreneurship skills and mindset among students and artists within 
community arts programs and higher education institutions by creating an environment that 
encourages innovation, self-sustainability, and resilience. 

To foster creative entrepreneurship within community arts programs and higher education 
institutions, it is essential to create an environment that values innovation, self-sustainability, and 
resilience. Here are some recommended approaches to achieve this: 

• Embrace experimentation and creativity: Treat community arts programs as laboratory 
environments where experimentation and creative exploration are encouraged. Provide 
opportunities for students and artists to think outside the box and explore new ideas. 

• Encourage open communication and collaboration: Maintain an open-door policy for 
conversations with instructors, allowing them to share their ideas and visions for teaching. 
Actively listen to their input and support their creative endeavors, empowering them to take 
ownership of their teaching and contribute to program growth. 

• Mentorship and career guidance: Provide mentorship to younger instructors, helping them 
improve their application materials and supporting their career aspirations. Mentorship 
programs can help artists and instructors develop entrepreneurial skills, navigate challenges, 
and adapt to changing circumstances. 

• Instill an entrepreneurial mindset: Foster a culture of self-sustainability and accountability 
by encouraging individuals to take initiative and be resourceful in pursuing their artistic goals. 
Teach students and artists to think critically, innovate, and take calculated risks. 

• Emphasize interdisciplinary collaboration: Encourage collaboration across disciplines to 
promote a diverse range of perspectives and ideas. Create opportunities for students and artists 
to work together on projects that integrate different art forms and disciplines. 
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• Provide resources for business and financial management: Offer workshops or courses that 
teach practical skills related to business and financial management in the arts. Equip students 
and artists with the knowledge and tools to effectively manage their artistic careers. 

• Create networking and partnership opportunities: Facilitate connections between students, 
artists, and professionals in the field. Encourage collaborations with local businesses, 
philanthropic organizations, and other community institutions to foster mutually beneficial 
partnerships. 

Implementing these strategies can foster growth of creative entrepreneurship in students and artists 
within the context of community arts programs and higher education institutions. As a result, their 
capacity for critical thinking, innovation, and self-driven pursuits is nurtured. Through the 
cultivation of an environment that encourages creative entrepreneurship, emerging artists and 
cultural pioneers are equipped with the power to positively influence the artistic realm and enhance 
the economic and cultural vibrancy of their communities. 

What Are Key Factors for Building and Expanding Community Music Programs? 

One of the key factors contributing to the success of building and expanding arts programs for the 
community is effective communication with community members. Engaging in personal 
conversations with individuals interested in the program's offerings helps to establish a more 
personal and less business-oriented relationship. It is crucial to remember that the community 
music program serves as an institution for music education and caters to students from diverse 
backgrounds, fostering a positive and supportive environment becomes crucial.  

Another factor that has contributed to its success is the distribution of quarterly service updates. 
This practice has enhanced customer service and offerings by keeping community members 
informed about program updates, events, and opportunities. Regular communication with the 
community ensures that their needs are met and that the program remains accessible, sustainable, 
and competitive. Constant recalibration and adjustment of strategies and ideas are also important 
for success. This involves being open to experimentation and refining initiatives that may not be 
fully developed initially. By embracing a mindset of continuous improvement, educators can adapt 
their programs to meet the evolving needs and preferences of the community. 

Additionally, conducting research on the competition and staying aware of market trends is 
essential. Understanding the landscape of similar programs helps in remaining competitive and 
finding ways to differentiate and add value. Collaborations and partnerships with other 
organizations within the community can also be beneficial, fostering mutual support and 
expanding the reach and impact of arts programs. In summary, educators can leverage effective 
communication, regular updates, adaptability, research, and collaborations to cultivate similar 
successes in their own institutions, fostering a positive environment and meeting the needs of their 
communities. 
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Are There Any Entrepreneurial Takeaways for Community Music Program Directors? 

• Embrace innovation and experimentation: Encourage creative exploration and thinking 
outside the box within community arts programs. Create an environment that supports and 
values innovative ideas. 

• Foster a culture of self-sustainability: Encourage individuals to take initiative and be 
resourceful in pursuing their artistic goals. Instill an entrepreneurial mindset that emphasizes 
accountability and self-sufficiency. 

• Develop entrepreneurial skills: Provide mentorship and career guidance to artists and 
instructors, helping them develop entrepreneurial skills and navigate challenges in their artistic 
careers. 

• Encourage interdisciplinary collaboration: Promote collaboration across different 
disciplines and art forms to foster diverse perspectives and ideas. Create opportunities for 
students and artists to collaborate on projects that integrate multiple disciplines. 

• Provide business and financial management resources: Offer workshops or courses that 
teach practical skills related to business and financial management in the arts. Equip students 
and artists with the knowledge and tools to effectively manage their artistic careers. 

• Create networking and partnership opportunities: Facilitate connections between students, 
artists, and professionals in the field. Encourage collaborations with local businesses and 
community organizations to establish mutually beneficial partnerships. 

Are They Any Leadership Takeaways for Community Music Program Directors? 

• Effective communication: Engage in personal conversations with community members to 
establish a personal and supportive relationship. Maintain open communication channels and 
actively listen to feedback and ideas from instructors, students, and the community. 

• Regular updates and customer service: Distribute quarterly service updates to keep 
community members informed about program updates, events, and opportunities. Regularly 
communicate with the community to meet their needs and ensure the program remains 
accessible and competitive. 

• Adaptability and continuous improvement: Embrace a mindset of continuous improvement 
and be open to refining strategies and initiatives. Adapt programs to meet the evolving needs 
and preferences of the community. 

• Market research and differentiation: Conduct research on competition and stay aware of 
market trends. Differentiate the program by adding unique value and finding ways to stand out 
in the community arts landscape. 
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• Collaboration and partnerships: Foster collaborations and partnerships with other 
organizations within the community. Build mutually supportive relationships that expand the 
reach and impact of arts programs. 

• Positive and supportive environment: Cultivate a positive and supportive environment 
within the program. Encourage mentorship, celebrate teaching excellence, and create a sense 
of belonging for instructors and students. 

Any Closing Thoughts? 

The integration of social media into West Virginia University's Community Music Program (CMP) 
has proven to be an effective strategy for outreach and engagement. Focusing on exposure, 
engagement, and building a sense of community has successfully expanded brand awareness and 
reached new audiences for the CMP. Strategies such as creating reels showcasing talent, utilizing 
relevant hashtags, sharing high-quality visuals, and posting consistently have enhanced exposure. 
Meaningful engagement and community building have been prioritized through high-quality 
education and services, highlighting success stories, and fostering collaborations. Educators 
looking to leverage social media should respect parental preferences and establish a balanced 
approach without burdening teachers with promotion responsibilities. Implementing these 
strategies could potentially help community music programs create a positive and supportive 
environment that meets the needs of their communities while also demonstrating the power and 
need for music to improve quality of life.  
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